THE UNIVERSITY OF

10 Emerging Criteria of Visual T CHICAGO
COmmunlcat|On ﬁV' Institute of Design

ILLINOIS INSTITUTE OF TECHNOLOGY

For Patients Education

Those are emerging criteria of visual commmunication design for patients education from synthesis of existing studies. Because using
comics for patients education is a new domain where no disciplined practices are established, we think referring to relevant visual
communication principles in healthcare can benefit. Also comics as a media is not originally designed for healthcare communication,
so there may be conflicts when using good practices of making comics to make patients education material. So there are lots of
trade-offs we need to make to optimize the communication efficiency. This document can serve as a reference and checklist to make
sure we always keep an eye on good practices out of making comics.

1. Reduce noise

* Present one message per visual.

* Remove superfluous information or too many details in photography.

» Use illustration or drawing to highlight key components of an idea.

* Remove decoration.

» Use cues like arrows and circles to point out key information in visuals.
« Clarify the goal of the whole tool, each section, and each visual.

2. Use visuals and texts to support each other

Good Examples

* Place text nearby related visuals (and captions).

* Use visuals to emphasize or explain the text.

» Caption visuals briefly including key messages.

* Connect caption with body text by repeating each other.
* Use narrative in caption and body text to tell stories.

» Use drawings alone when it’s self-explanatory.

3. Make desired actions clear

* Show desired actions, and avoid showing what the audience should not do.
* Number the images when showing a sequence.

* Use pictographs when focusing on a specific action.

* Use pictographs to convey a lot of information quickly.

4. Tell stories to engage audiences

* Combine data with stories to make the data more relevant to patients.
5. Choose the right abstraction level

* Use more abstract images to

§ Show desired actions.

§ Address abstract subjects.

& Show a procedure.

§ Depict socially sensitive issues.
§ Explain an invisible or hard-to-see event.

* Use more realistic images to

§ lllustrate internal body parts or small objects.

& Show the entire body for context. Don’t take audiences taken out of context to
understand the meaning of visuals.

& Show “real life” events, people, and emotions.

* Use icons when:
§ Use images and symbols familiar to the audience.
§ Pretest any use of symbols. What is meaningful and natural for one audience may be

confusing or misleading to others

» Balance the credibility and engagement.
» Combine images with a layer of illustrations to highlight information.
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6. Be cautious with using visuals to represent abstract concepts

* Make visual look like the thing that it represents.

« Use comparison to explain abstract concepts.

« Use actually activities to complement abstract concepts. In other words, transfer
intangible into tangible.

* Be cautious when using metaphor to convey information. Metaphor may be
compelling to show emotions, but confusing for critical information.

7. Frame information in an unbiased way

* Draw small objects larger to show detail. Also show something familiar as
reference to give a sense of scale.

* Be cautious when use “representations” (faces, stick figures, etc).

« Avoid using areas or volumes to depict quantities.

* Using comparison to make risks more understandable.

8. Make visuals which are culturally appropriate and efficient for intended audiences

Reference

* Try to make visuals of the same racial or ethnic group as intended audience when
designing for a homogeneous audience group. Select images that are familiar and
the audience can relate to.

* Show people from a variety of ethnic, racial, and age groups when designing for a
heterogeneous audience group. lllustrations can be inclusive among disparate
audiences, especially mixed cultural groups.

« Include illustrations that are inclusive and appealing to people who may have
physical challenges or constraints.

« Use culturally appropriate logic, language, and experience of the printed piece,
images and examples.

* Think about overall style, how detailed should it be, and what visuals to use.

9. Consider who may also access to and use the tool
« Consider other people may use this tool:

§ Families

§ Other patients

§ Other medical members
§ Non-medical staff

* Consider how the tool may distribute support conversation:

§ From medical staff to patients and families: consider that information physicians
think important may be irrelevant to patients.

§ Between medical staff: consider how to support collaboration between medical to
staff to better support patient education.

§ From patients and families to medical staff: consider how can the tool help
patients to express their concerns and symptomes.

§ From patients to other patients: consider how the tool can convey accurate
information and help patients support each others.

10. Take account of when and where the audiences will use the tool
« Consider where and when patients will use the tool:

§ Home

§ Work

§ Transportation

§ Hospital

§ Community center

§ Support group

§ Meeting with non-medical staff

« Consider the conditions of patients:

§ Kinds of cancer

§ Stages of cancer

§ People involved

§ Stability of emotions
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